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VANITAS 

Soap price list of Åbo Tekniska Fabrik, established in late 1870s. 

Museum Centre of Turku.
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Advertisement for Florida Water perfume. Late 19th century. 

Museum Centre of Turku.
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Our home beauty routine – A course on home beauty care. 1961. 

Museum Centre of Turku.
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Advertisement for Brisk hair cream. 1961. Museum Centre of Turku.
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BEAUTY 
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Transient beauty
Beauty has always been appreciated, despite awareness of its transience. 

Even health has often been sacrificed in the pursuit of beauty. As late as 

the 18th century, people used to lighten their complexion using ointments 

containing lead and smear their eyelids and lips with cosmetics that included 

toxic ingredients, such as mercury. Some would also dilate their pupils using 

belladonna drops, which caused glaucoma. The skin was adorned with 

greasepaint containing lead and other corrosive substances. Hair dyes also 

have a long history; in the past, those hoping for golden locks could turn to 

dyes containing arsenic sulfide minerals, for example. In the 19th century, it 

was considered inappropriate for women to use make-up. In the 20th century 

personal beautification came back into vogue. Due to that cosmetic industry, 

an entirely new area of industry, was born.

From the Middle Ages to the end of the 19th century, tanning was considered 

inappropriate for noble women. The ideal complexion was so white that you 

could see the veins under the skin. In the 20th century, however, it was though 

that fresh air and the outdoors were the keys to a healthy life, as a result of 

which tanned skin became desirable, even dangerously so. 

But beauty was only skin deep, masking the stench of death underneath. The 

transience of beauty reminded people of the fundamental vanity of life: all 

living things were doomed to fade. Awareness of the passage of time, which 

leaves its marks on one’s outward appearance, puts pressure on people. 

Nowadays we view ourselves and each other in the depths of social media through 

countless filters, younger, thinner and more beautiful than we actually are.
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Beautification
The secrets of cosmetics were initially passed down verbally from one 

generation to the next. In the Middle Ages, beauty care guides and medical 

recipe books gained popularity in Europe. The 16th century saw the 

publication of numerous beauty care guides for women, describing iconic 

beauties. The reader could pursue the same kind of beauty as described in 

the guides by following the included instructions to make their own cosmetics. 

The guides were translated into different languages, and their content was 

adapted to local tastes. A single guide could provide instructions on all 

sorts of topics, such as how to treat diseases, get rid of pests, cook food and 

prepare various ointments, rosewaters, oils and perfumes from both local and 

exotic ingredients. 

Wives were expected to take care of their appearance to ensure the 

continued happiness of married life, although attitudes towards beautification 

with face paints varied. After the French Revolution, the excessive powdering 

and use of make-up that had become popular among both men and women 

came to signify the disdained higher classes. As a result, the use of cosmetics 

became more restrained in the 19th century, although perfumes remained 

popular. 

It was not until the latter half of the 19th century that people began to 

understand pathogens and apply hygiene practices similar to the ones we use 

today. The Industrial Revolution spurred on mass production and marketing, 

making beauty care products that were aggressively advertised with 

images reflecting contemporary science and fashion available to a broader 

audience. Nowadays the cosmetics industry is a massive, global business.
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Fashion trends
Fashion has always been present in people’s lives. Traditionally, fashion 

has been a way of expressing wealth and social status. As far back as the 

Middle Ages, people favoured certain colours and fabrics corresponding to 

their social class. It was inappropriate for a maid to dress like a farmhouse 

lady, for a farmhouse lady to dress like a middle class lady, and for a middle 

class lady to dress like a noble lady. In 17th century Turku, people were quite 

particular about fashion, and even the most spectacular foreign novelties and 

fashions were readily available. 

The silhouette of a typical woman’s outfit has varied over the ages according 

to fashion trends. During the Renaissance, for example, women’s dresses were 

the very height of fashion, forming the letter X when viewed from the front 

and emphasising the puffed sleeves, narrow waist and widening hem. Raised 

collars and plunging necklines rotated in and out of fashion. Hat designers 

took their cues from dresses, and until well into the 20th century the hat was 

an essential part of any distinguished woman’s outfit. Hats, gloves, fans and 

parasols remained a part of women’s fashion for a long time. 

Gentlemen were keen to dress up as well. Men’s fashion emphasised not only 

hats and ties, but different styles of beards and moustaches as well. Hats were 

imported to Finland all the way from Paris. Accessories made from valuable 

and rare materials, such as silver cuff links, were often very elaborate. At 

home, however, people dressed slightly more casually than out in public and 

at parties. 

Nowadays fashion trends start and fade quicker than ever, and the majority 

of our clothes are manufactured in lower-cost, far-off countries. Modern 

clothes are not even expected to last, and constantly changing fashion trends 

contribute to global waste generation to a worrying degree.
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Ideal bodies
During the transition from the Middle Ages to the Renaissance at the turn of 

the 15th and 16th centuries, the ideal female body had an S-shaped profile. 

The pregnant female form was idolised. As far back as the 16th century, 

people began paying particular attention to the harmony of different parts 

of the body. Both the face and the body were expected to be fine-featured 

and well-balanced. In the 16th century, it was generally believed that women 

started to gradually lose their beauty after the age of 25. During the 17th 

century Baroque period, the ideal female form was more plump, but by 

the 18th century the ideal shifted again, with women now expected to be 

delicate and petite. Some were even prepared to swallow tapeworms on 

purpose to become thin.

In the 20th century, sports became acceptable for women, and people 

started to idolise the athletic body type. The idolisation of the healthy and 

athletic body was particularly pervasive in the 1920s–30s, when athletics 

and sports competitions were all the rage. In the 1920s, the ideal woman 

had a very small and discreet bosom, but in the 1950s–60s more voluptuous 

body types became desirable again. In the 1970s and 80s, both male and 

female bodies were purposefully shaped with ever greater determination, 

with bodybuilding and aerobics surging in popularity around the world. 

Nowadays taking sporty selfies at the gym is the norm. Sports and a healthy 

body are still being used as means of presenting an ideal image of oneself.

Ideal body proportions have long been determined with the help of beauty 

contests. Cosmetic surgery has become more prevalent, and nowadays 

people modify their bodies in pursuit of both youth and beauty by injecting 

chemicals under their skin and with the help of implants. People are still 

prepared to do almost anything to preserve their fading beauty.
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Instructions for selecting a dress for different occasions for a woman who 

wants to ‘dress right’. Every woman’s book. 1946. Private collection.
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‘The bridal dress must always be covering and long-sleeved.’ Every 

woman’s book, 1946. Private collection.
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Dressing instructions for men. Every man’s book. 1947. 

Museum Centre of Turku.



15

Lord Chesterfield’s thoughts on dressing. Every man’s book. 1947. 

Museum Centre of Turku.
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Schedule for men’s dressing. Every man’s book. 1947. 

Museum Centre of Turku.



17

Cover of the Allers Mönster-Tidning magazine. 1940s. Museum Centre 

of Turku.
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Dress styles for spring from Allers Mönster-Tidning magazine. 1940s. 

Museum Centre of Turku.
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Craft magazine Allers Mönster-Tidning. 1907. Museum Centre of Turku.
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Price list for Frans Lindström’s glove factory in Turku. 19th century. 

Museum Centre of Turku.
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Advertisement for Triumphator tie clip. Museum Centre of Turku.
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Shoes for spring 1956. Advertisement for Kenkä 

Tarmola shoe shop in Turku. Museum Centre of 

Turku.
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Shoes for spring 1956. Advertisement for Kenkä Tarmola shoe shop in Turku. 

Museum Centre of Turku.
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Young girl dreaming of clothes while window-shopping. Hopeapeili 

magazine. October 1952. Museum Centre of Turku.
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Cover page of Hopeapeili magazine’s February issue. 1952. 

Museum Centre of Turku.
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‘What is “haute couture”?’ Hopeapeili magazine. February 1952. 

Museum Centre of Turku.

‘Fur for decoration and warmth.’ Hopeapeili magazine. February 1952. 

Museum Centre of Turku.
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Cover of the Hopeapeili magazine’s October issue. 1952. 

Museum Centre of Turku.
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‘The garden of fashion in bloom.’ Hopeapeili magazine. October 1952. 

Museum Centre of Turku.
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Advertisements for Chanel perfumes and Kudos Oy Silo’s lingerie in 

Hopeapeili magazine. 1952. Museum Centre of Turku.
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Young girl dreaming of clothes while window-shopping. Hopeapeili 

magazine. October 1952. Museum Centre of Turku.
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YOUTH
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Bittersweet youth
Youth is a transitional period in life, a golden time that people look back upon 

when they are older. Youth is a time of self-discovery and identity building, a 

time of accumulating knowledge and skills. Many mistakes are chalked up to 

the folly of youth. Young people often feel immortal, not understanding their 

own transience. Youth is also often associated with anguish that can stem 

from feelings of inadequacy and the need to prove oneself, to leave one’s 

mark upon the world. Young people have to endure mental turmoil and body 

changes that can give rise to all sorts of feelings. Youth is bittersweet. Many 

things are experienced for the first time, everything is exciting and fleeting. 

Western culture has a long history of idolising youth and beauty. The practice 

of having portraits painted to preserve one’s fading beauty dates back 

several centuries. In the 15th and 16th centuries, it was believed that a there 

were three things that a man could not achieve after reaching a certain 

age: beauty could not be achieved after the age of 20, power could not be 

achieved after the age of 30 and wealth could not be achieved after the age 

of 60. For women, age of 40 was a difficult age, as this was considered the 

age when a woman was old enough to be respected, but no longer young 

enough to be beautiful.

Although the pursuit of everlasting youth can sound tempting, growing old 

is a part of life. Ageing is associated with wisdom, which older people have 

traditionally been considered to possess more of than young people. On the 

other hand, growing old is also associated with various fears and anxieties, 

from losing one’s looks to diseases and death. Upon reaching old age, you 

can return to the past in your memories and reflect upon the life you have 

lived, from the wild dreams of youth to the intoxication of first love.
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From education to marriage
Learning is an essential part of youth. The knowledge and skills that young 

people have been expected to learn have varied between different social 

classes, genders and periods. For men, youth was a time of wild adventures 

and learning a craft, while for women it was a time for learning housekeeping 

duties. Many boys and girls received both their practical and theoretical 

education and training where they grew up or at home, whether their parents 

were traders, artisans, nobles or farmers. Public schools began to pop up 

around Finland in the mid-19th century, and 1921 saw the adoption of the 

Compulsory School Attendance Act.

No matter your social standing or gender, one part of youth was finding 

a suitable partner. Whether the sons of nobles or farmers, young men 

were expected to obtain the knowledge and skills necessary to support a 

wife. Youth and beauty were valuable traits, especially for women seeking 

marriage, as young women were considered fertile and ideal for marriage. 

In rural Finnish culture, a couple’s life together was thought to begin with 

the exchange of engagement presents. Manual skills were very important in 

finding a partner, as they were used to measure suitability for marriage. The 

preparation of the future bride’s bedlinens started at a young age. During the 

period between engagement and marriage, the bride would prepare more 

bedlinen. The groom, on the other hand, was expected to demonstrate his 

craft to the bride. Chests for bedlinen, distaffs skilfully ornamented with hearts 

and flower patterns and dressing mirrors served not only as proof of the 

groom’s skill, but his sense of beauty as well.

Nowadays learning is no longer associated solely with youth, as people are 

encouraged to engage in lifelong learning. Learning crafts has become a 

way of preserving intangible and otherwise fading cultural heritage.
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Young rebels
Youth culture is considered to have originated in the United States in the 

1950s. Before this young people transitioned to working life much earlier, 

but as the middle class started to grow more wealthy, young people had 

more opportunities to pursue longer educations.  This, in turn, provided more 

time for youth. With the rise of teenage culture, young people started to seek 

more ways of standing out from their parents. Whereas before young people 

dressed like adults, now their fashion started to become clearly distinct. 

In Finland, young people typically identified as belonging to one of two 

groups: ‘popparit,’ meaning pop music fans, and ‘rokkarit,’ devoted rock 

music fans. Young people adopted their fashion and hairstyles from American 

films and rock stars. Jeans became one of the symbols of teenage rebellion 

as a result of having been worn by James Dean in the film Rebel Without a 

Cause (1955). Wool jumpers, ski trousers and duffle coats were also popular 

among younger generations. In Turku and Helsinki, boys wearing ‘flat hats’ 

and girls wearing wool bonnets started appearing on the streets. 

The myth of the young rebel and rock/film star has also been associated with 

the notion of dying young, as exemplified by the phrase and attitude of ‘live 

fast, die young.’ Nowadays youth culture thrives especially on social media, 

with young people being quick to adopt new applications and platforms. 

Online environments have subsequently generated entirely new youth 

subcultures. The internet makes it easier and quicker for young people to get 

in touch with each other, no matter where in the world they might live. Youth is 

stretched out as far as possible, fuelled by the desire to stay forever young. 
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August Blomberg on parallel bars. Early 20th century.
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Two men boxing, around 1937. H. Attila.
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Three wrestlers, Turun Sanomat.

Freestyle wrestling championship match. J. Filppula (left) 

vs. J. Hautanen, 1933. Turun Sanomat.
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Gymnast Heikki Savolainen on parallel bars at a gymnastics 

show, 1933. Turun Sanomat.

Female gymnasts at the Southwestern district’s gymnastics 

exhibition of the Finnish Workers’ Sport Federation (TUL), 1935. 

Turun Sanomat.
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Women doing gymnastics, 1920s to 1930s. Turun Sanomat.

Student, early 20th century. Atelier Auer.
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Advertisement for Tokalon cream in Hopeapeili magazine. 1952. 

Museum Centre of Turku.
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ABUNDANCE
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Life of luxury
Luxury has been glamorised throughout the ages. The meanings associated 

with the pursuit of it and the ownership and collection of luxury items have 

varied. Luxurious items have been used as a way of showing off wealth, 

education and good taste. These items, such as jewellery and precious 

metals, have also served as investments that could be pawned off when 

necessary. Gold and silver typically retain their value significantly better than 

many other items associated with specific luxurious trends. 

Luxury in items is strongly associated with certain social classes and the 

presentation thereof. Ownership of certain items used to be regulated with 

sumptuary laws, which could restrict the use of certain fabrics or fur clothing 

to aristocrats and rulers, for example. Some exotic materials, such as ivory or 

the feathers of rare birds, have been so sought after during certain periods 

that they have driven entire species to the brink of extinction. The collection of 

art, on the other hand, has served as a way of emphasising one’s education 

and wealth.

In addition to tangible items, luxury is also about immaterial things. The use of 

rare spices and the frequent serving of meat as part of everyday and festive 

meals were indicators of a wealthy household. Engaging in certain activities, 

such as horseback riding, suggested that you had free time and led a high-

class lifestyle. 

Nowadays luxury can include not only brands marketed as being luxurious, 

but also various intangible experiences, such as going on a holiday abroad, 

enjoying nature or relaxing with a good book.



43

Useless and necessary 
possessions
People have always wanted to own things. Possessions are not just about the 

pursuit of luxury or vanity. The fact is that people need possessions. You need 

a pen to write and clothes to wear. The things we own are inextricably linked 

to everything we do. 

When you die, you leave behind all your earthly possessions. Many of the 

items, pieces of clothing and other material things that you owned may 

become problem for someone else. Heirs and estates have to wade through 

miscellaneous objects, the value of which can be measured in many different 

ways. Sentimental value is often higher than monetary value. 

Material objects gain meaning based on the feelings we associate with 

them. One person’s treasured possession can be worthless junk in the eyes of 

another who is unfamiliar with its story or the memories associated with it. A 

pebble collected from a beach is just a pebble for one person, but a priceless 

keepsake of a treasured memory for another. Possessions facilitate our 

innate desire to remember past moments and the people who are no longer 

with us. We also want to make sure we do not disappear ourselves, and 

instead remain preserved in the memories of others. Possessions also serve as 

important historical sources, providing information about the past, and about 

material culture.

We disappear, but our possessions remain.
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Goods of all shapes and sizes
Consumption as we understand it today can be considered to have originated 

in the 17th century, and the century following it was already a part of the 

modern era of consumption and purchasing. Department stores were founded 

around Europe in the 19th century. The first department store in Finland, 

Stockmann in Helsinki, was opened in 1862, with display windows full of luxury 

goods attracting customers to step inside. Advertising started to become more 

and more prevalent in the late 19th century, and by the 20th century shopping 

had become a socially accepted pastime.

Department stores provided people with the opportunity to browse and dream for 

free. Materials could be touched and clothes could be tried on. Aimless meandering 

between departments, immersing oneself in the aesthetic of the department store and 

buying things were activities mainly enjoyed by the higher classes. Smaller luxury 

items, such as buttons and ribbons, could be afforded by others as well. For the 

nobility, shopping was not just entertainment: in a class-based society, the purchasing 

of luxury goods was a way of maintaining one’s status.

Department store mirrors invited customers try things on and dream. On the 

other hand, mirrors could also show you your tired face and changed body. 

In front of a mirror have many dreams died and the self-images shattered. 

Awareness of ageing and the changing of one’s outward appearance was 

made concrete in department stores.

Shopping was traditionally considered a women’s pastime, as department stores 

were one of the few public spaces that women were allowed to visit without men. 

On the other hand, men also purchased luxury goods, as exemplified by dandyism, 

a subset of male culture that emerged in the 19th century, characterised by 

fashionable men who put a great deal of effort into their appearance.

The purchasing of goods became both a source of pleasure and a way of 

building identity. 
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Catalogue for garden tools. Åbo Jern Manufaktur Bolag. Late 19th century. 

Museum Centre of Turku.
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Gilding shop J. A. Nurmi in Turku, 1913.
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Model design. Top of rococo mirror, rococo style. 

Charcoal on paper, 73 x 85 cm. On the back, text: 

‘Björk’s mirror’. F. H. Sola.

Model design. Top of rococo-style mirror and part of 

decorative frame. Charcoal on board. 76 x 91 cm. 

F.H. Sola.
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TRANSIENCE
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In the face of death
For a long time, the death of a loved one was dealt with primarily at home. 

The dead were kept at home or close to home in a storehouse or cooled living 

quarters, for example. In the 19th century in the cities, people started building 

neighbourhood mortuaries. In the 20th  century, burial practices started to 

gradually change. With more and more people living in cities, the dead 

could no longer be stored close to homes, and loved ones were consequently 

relieved of many of the duties related to death. The dead were taken to 

hospitals, where the bodies of the dead were washed and placed in coffins. 

Funeral homes started taking care of transporting the dead. 

The funeral was a person’s last public appearance, and different social 

classes had different funeral practices. Large funeral processions and lavish 

banquets were an expression of wealth, power and hospitality. The wealthy 

would offer a majestic funeral feast to a large crowd of people, whereas the 

poorest could not even offer a cup of coffee to the pallbearers. 

Mourning dresses and accessories and various mementos were symbols 

of grief and were seen as connecting the living to the dead. From the late 

19th century onwards, people started marking the dead in photo albums by 

drawing crosses above their heads. A photo of a dead family member could 

be included in a family photo, and parents would sometimes have their photo 

taken with their dead child. Deaths were announced via death notification 

letters and, once newspapers became commonplace, via obituaries. The 

practice of taking flowers to a dead loved one’s grave did not become 

widespread until after the 1920s.
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Fear of death
Death is a part of life. Everyone has to face death at some point of their 

earthly journey. From the 15th to the 19th century, it was rare for people 

to grow old, as a result of which death was always present. Death was an 

ordinary occurrence, an accepted part of life. Depending on the perspective, 

death was seen as leaving behind one’s problems or life’s pleasures.

In Christian culture, fear of death has been traditionally associated with the 

thought of unexpected death in particular. During plagues and epidemics, the 

dying were left to face their death in isolation. Sudden death was considered 

unfortunate because you could not prepare for it. Few could be certain that 

they had lived a sufficiently virtuous life. Those who had led immoral lives and 

did not repent for their actions could only look forward to damnation.

The death of the individual was romanticised in the 18th and 19th centuries. 

Death and the afterlife were believed to be beautiful and peaceful 

experiences. In the arts and literature, death was depicted as the companion 

of man. It was not until the late 19th and early 20th century that people in the 

western world started fearing death, when trust in religious teachings began 

to wane.

In contemporary western societies, the thought of death is often rejected or 

feared. The topic is avoided in conversation on account of it making people 

uncomfortable and causing them to think of their own mortality. Modern 

advances in medicine have alienated most people from the end of life and 

isolated the dying in hospitals.
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Transience in art
The Latin phrase Memento mori can be loosely translated as ‘remember 

your mortality.’ In visual arts, the aim of Memento mori compositions has 

been to remind people of their mortality and the fragility of life. They also 

urged people to consider the consequences of their actions. Memento mori 

paintings often feature death signifying skulls in the background and warning 

phrases. Mortality, the transience of everything and the afterlife were not 

something that you should ever forget. 

Vanitas paintings, which warned of the dangers of vanity, were premised 

on the opening words of the Old Testament book of Ecclesiastes: ‘Vanity 

of vanities, says the Preacher, vanity of vanities! All is vani-ty.’ (lat. Vanitas 

vanitatum dixit Ecclesiastes omnia vanitas). Another motif that has been 

popular in visual arts throughout the ages is melancholy. One of the ways in 

which melancholy has been expressed is through the symbolic depiction of 

the transience of life. 

People have often felt their transience particularly at night. The end of the day 

has been the time for contemplating mortality and the universe. A flickering 

flame in the darkness might provide a modicum of comfort amid such 

thoughts, but could also attract a moth to burn its wings. Transience and the 

fragility of life continue to inspire generation after generation of artists. 
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Inner yard of Tuomaala Stonemason’s Workshop in Salo 

with completed and unfinished headstones. 1910. Salon Uusi 

Walokuvaamo Photography.

Funeral carriage in front of Turku Cathedral. Early 20th century. J. Canth.
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At the working class mass grave in Turku’s new graveyard, 1921.

The Horn burial monument in the Tavast Chapel of Turku Cathedral. Welin.
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Funeral procession on Uudenmaantie Road in Turku, 1932. H. Attila.

Funeral procession on Littoistentie Road in Turku, 1933. H. Attila.
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Funeral procession at a graveyard, 1930s, Helge Lehto.

Funeral parlour P. A. Perttala, Eerikinkatu Street 7 B, Turku. Coffins visible 

through the windows. Flowers in the shop window. The hearse of the funeral 

parlour in front of the shop, 1932. H. Attila.
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Funeral of lieutenant colonel and jaeger Edvard Kairela, 1936.  

Turun Sanomat.

Parents by the coffin of their child, 1921–1922. Atelier Hellas.
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Carriage catalogue, 19th century. Museum Centre of Turku.
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A mourning letter, edged in black, was used to notify people of a death in the 

family. Gustaf Daniel Caloander, who held a post at the Turku Court of Appeal, 

died at 33 years while travelling abroad in 1825, Museum Centre of Turku.



59

Death notice card. 1822. Widow Anna Backman died at 85 and left behind 

26 grandchildren and 51 great-grandchildren. Museum Centre of Turku.
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Price list for memorial crosses. Åbo Jern Manufaktur Bolag. Late 19th century.  

Museum Centre of Turku.
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Price list for memorial crosses. Åbo Jern Manufaktur Bolag. Late 19th century. 

Museum Centre of Turku.

Funeral carriage in a carriage catalogue from the 19th century.  

Museum Centre of Turku.
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		Lomakkeet



		Säännön nimi		Tila		Kuvaus

		Koodimerkityt lomakekentät		Hyväksyttiin		Kaikki lomakekentät on merkitty

		Kenttäkuvaukset		Hyväksyttiin		Kaikilla lomakekentillä on kuvaus

		Vaihtoehtoinen teksti



		Säännön nimi		Tila		Kuvaus

		Kuvien vaihtoehtoinen teksti		Hyväksyttiin		Kuvilla on oltava vaihtoehtoinen teksti

		Sisäkkäinen vaihtoehtoinen teksti		Hyväksyttiin		Vaihtoehtoinen teksti, joka ei tule koskaan näkyviin

		Liitetty sisältöön		Hyväksyttiin		Vaihtoehtoinen teksti täytyy liittää sisältöön

		Piilottaa huomautuksen		Hyväksyttiin		Vaihtoehtoinen teksti ei saa piilottaa huomautusta

		Muiden elementtien vaihtoehtoinen teksti		Hyväksyttiin		Muut elementit, jotka edellyttävät vaihtoehtoista tekstiä

		Taulukot



		Säännön nimi		Tila		Kuvaus

		Rivit		Hyväksyttiin		TR-elementin täytyy olla Table-, THead-, TBody- tai TFoot-alielementti

		TH ja TD		Hyväksyttiin		TH- ja TD-elementtien täytyy olla TR-alielementtejä

		Otsikot		Hyväksyttiin		Taulukoissa täytyy olla otsikot

		Säännöllisyys		Hyväksyttiin		Taulukoiden jokaisella rivillä on oltava sama määrä sarakkeita ja jokaisessa sarakkeessa sama määrä rivejä

		Yhteenveto		Ohitettiin		Taulukoissa on oltava yhteenveto

		Luettelot



		Säännön nimi		Tila		Kuvaus

		Luettelon kohteet		Hyväksyttiin		LI-elementin on oltava L-alielementti

		Lbl ja LBody		Hyväksyttiin		Lbl- ja LBody-elementtien täytyy olla LI-alielementtejä

		Otsikot



		Säännön nimi		Tila		Kuvaus

		Kelvollinen sisäkkäisyys		Hyväksyttiin		Kelvollinen sisäkkäisyys






Takaisin alkuun
